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Why component manufacturers from around the world 
love coming to the Auto Expo

FAR AWAY 
FROM HOME

At every Auto Expo, manufacturers from around the world participate in 
what has now become one of the most important auto shows in the world. 
Likewise, auto component manufacturers, large and small, view the Auto 
Expo as a great opportunity to conduct business. With the 12th edition of 

the Auto Expo, component manufacturers have now received dedicated space at Pragati 
Maidan, with OEMs having moved to the Expo Centre at Greater Noida. This has 
meant more focussed and dedicated attention to their clients, prospective customers 
and partners. The <I>Show Daily<I> met and spoke to several participants, who have 
taken the time and effort to once again be a part of the Auto Expo, and they shared their 
experience with us.
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HayasHi spring Co. Ltd
(Hangar 7)

nankang
(Hangar 2)

tHe air (gZ) Company 
Limited (Hangar 1g)

Huatai  
(Hangar 6)

With 90 years of experience in producing springs and rods for locks and seats, the 
Japanese company is represented at the 12th Auto Expo by its Thailand Unit, 

which is one of four manufacturing units the company has worldwide. This Auto Expo 
is its second participation, having been here in 2012. Speaking to Mr Alok Gupta, the 
representative of the firm in India, we learnt that this Tier-II supplier exports parts to 
India from its Thailand unit and is here to attract more customers. “There are more 
quality customers this time around”, he said when quizzed about moving the OEs to 
Greater Noida. “We are getting more relevant customers and we are spending more 
quality time with them. Last time around, we had more people in the 20 to 30 age 
bracket who weren’t necessarily customers.” Hayashi, which has manufacturing bases 
in China, Japan and Thailand, isn’t yet looking to start one in India, but is keen on 
opening its office in the NCR region by the end  of 2014.

Nankang, a Taiwan-based rubber tyre company, wants to tap into the Indian rubber 
market. It plans to set up shop here by the end of the year and provide tyres for 

commercial vehicles, private vehicles and motorcycles as well. Nankang admits that 
its limitation lies in the fact that it is a relatively small company in comparison to 
established giants like Bridgestone, Michelin, JK Tyre and Apollo, but it wants to take 
things one step at a time and hopefully become a formidable competitor.

Nankang has already done its research for India, and it plans to bring in rubber 
that’s of a more durable nature initially. It will also come in directly, instead of via 
a distributor. The tyres will be fully imported at first, but Nankang wants to gauge 
customer reaction before investing further in the Indian market and setting up a local 
assembly plant. Nankang has also stated that it will initially only focus on tier I cities 
like Mumbai, Delhi and Bangalore, areas where it believes it will get the best response 
for its products.

China-based The Air Company wants to make an entry into the growing business of 
supplying air fresheners for four-wheelers. It will directly import its wares from China 
and sell them here. The company already has a base in Mumbai and Chennai, and will 
probably look at expanding once the demand is sufficient. As of now, any demand 
that the company gets is dealt with by directly shipping it from its base in Mumbai or 
Chennai. The Air Company believes that there is a sizeable market in place in India, 
and will be aggressively pushing its wares in order to gain as much market share as 
possible.

Huatai’s alarm systems, displayed at the Auto Expo components sector in Pragati 
Maidan, had a range of aftermarket key fobs for cars like the BMW 1 Series and 
Volkswagen Polo. Huatai sees lots of potential for aftermarket car accessories in India 
and has a wide variety of car alarm systems and other safety devices for cars. The 
company plans to be based out of Mumbai and Pune and is very keen to kickstart 
its innings in India. Its car alarm systems adopt German FSK technology and have 
two-way communication via an LCD colour display and a remote controller with a 
power saving feature. The key fobs by Huatai also have features like remote trunk 
release, automatic door lock and unlock, a car finder, remote arming and disarming of 
an emergency alarm and even a vibration mode for the remote control. Its aftermarket 
key fobs start from as little as Rs 600, while its car alarm systems start at Rs 60,000.

Huatai’s alarm systems, displayed at the Auto Expo components sector in Pragati 
Maidan, had a range of aftermarket key fobs for cars like the BMW 1 Series and 
Volkswagen Polo. Huatai sees lots of potential for aftermarket car accessories in India 
and has a wide variety of car alarm systems and other safety devices for cars. The 
company plans to be based out of Mumbai and Pune and is very keen to kickstart 
its innings in India. Its car alarm systems adopt German FSK technology and have 
two-way communication via an LCD colour display and a remote controller with a 
power saving feature. The key fobs by Huatai also have features like remote trunk 
release, automatic door lock and unlock, a car finder, remote arming and disarming of 
an emergency alarm and even a vibration mode for the remote control. Its aftermarket 
key fobs start from as little as Rs 600, while its car alarm systems start at Rs 60,000.
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Ctr steering and 
suspension units (Hangar 1F)

soutH CHina tire  
& rubber Co. Ltd (Hangar 1C)

Korean steering manufacturer CTR seemed fairly optimistic about its future in India, 
admitting that the response from the Indian market has been fairly good. The chain 
of command enables a components manufacturer like CTR to manufacture a product 
and give it to the wholesaler, who gives it to the retailer who in turn provides it to 
the garage. CTR is over 40 years old and makes steering units for companies such as 
Hyundai, Audi, BMW and Jaguar. In India, CTR aims to secure clients such as Maruti 
Suzuki and Honda. However, it says the demand isn’t high enough at the moment to 
set up a manufacturing facility in India, so the company imports everything directly 
from its Chinese facility. It says it has experienced a lot of interest from manufacturers 
globally and aims to become one of the top 100 auto parts enterprises by 2020. 
Apart from steering units, the company also manufactures suspension systems and 
powertrains for leading manufacturers all over the world. 

South China Tire & Rubber Co. Ltd (SCTR) is the first modernised state-owned 
enterprise in China that specializes in manufacturing radial tyres. Founded in 1988, the 
company is China's biggest exporter in terms of accumulated numbers of radial tyres; 
its annual manufacturing capacity is 12 million sets of tyres. SCTR owns Wanli Tire, 
which had a stall at the Components sector at Pragati Maidan. Wanli Tire manufactures 
a wide variety of tyres, which include run-flats and snow tyres. Apart from that, it 
makes tyres for everything from passenger vehicles to minivans and trucks.

The UK automotive market is one 
of the most diverse and mature car 

markets in the world. The SMMT or 
the Society of Motor Manufacturers 
and Traders is not unlike SIAM and 
ACMA. As Mr David Croxson, Head of 
the International Department says, “It’s 
SIAM and ACMA rolled into one.” The 
UK Automotive Mission, represented 
by eight participants, already has a 
membership of 15 other firms. Speaking 
about the state of the automotive industry 
in the UK, Croxson says that the country 
has seen a record 23 months of growth, 
with nearly 87 per cent of all cars 
manufactured being exported. “We have 
not only been participating at the Auto 
Expo since 1986, we also participate at 
SIAT in Pune, thus our commitment both 
as an organization and country towards 
India is complete." he says.  Interest 
towards doing business in India has 
increased in the past few years, which is 
why the UK Trade Investment (UKTI) 
has created an Indian chapter called 

the UKIBC, with a dedicated office in 
Gurgaon and six more offices that are 
coming up in other cities.

Croxson, who has been to the Expo for 
the previous five editions, says the event 
has vastly improved over the years. “The 
first time I arrived here, the infrastructure 
wasn’t very good. It was dirty and scruffy. 
But things have changed drastically as 
time has passed. The buildings today 

may not visually be up to the mark, but 
everything else seems to be running like 
clockwork”, he says. Moving out the 
OEMs was good, he feels, as they are 
now free to talk to the ‘serious’ visitors, 
conduct meetings and even seal deals. Yet 
he feels the biggest draw is the London 
bus display at the stall. “It has clearly 
helped us”, he says when asked about 
the response it has gotten. In fact, our 

meeting took place in the very same bus, 
which also acts as a two storied office for 
them.

The biggest draw for them, however, 
is still the Auto Expo. “It’s an iconic 
motor show, but more importantly the UK 
and India enjoy a connection that spans 
decades. We are very similar in nature and 
understand each other as cultures very 
well. And yes, we will be back!”

tHe uk 
automotive 
mission (HaLL 2)
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Auto Components Manufacturers 
Association of India (ACMA), with 

a view to drive a deeper understanding 
for participants on global standards, 
processes and strategies, organized a 
national conference on meeting the 
challenges of exports - product liability, 
warranty and recall. This conference 
was inaugurated by the Jt. Secretary 
Department of Commerce, Ministry of 

Commerce & Industry, Shri Ravi Capoor.
The conference was addressed by eminent 
speakers from various organizations 
such as Bharat Forge, Anand Automotive 
Group, Cummins India Ltd., Global 
Autotech Ltd., Avocado Rechtsanwälte, 
Germany, Supply Chain Services 
International, LLC and AON Global 
Singapore (Insurance Brokers) who 
addressed the following topics, viz. 

importance and relevance – a perspective 
from IPO forum; risk indemnification 
and insurance clauses – review and 
compliance and minimising risk through 
insurance, to name a few.

This initiative is part of ACMA’s aims 
on export promotion and to provide a 
fillip to the Indian community at large 
for automotive components. With rising 
exports and interdependence of global 

trade, the demands for product liability 
and product recall insurances are expected 
to become increasingly crucial and 
essential to the supplier community. This 
is because legal liability is imminent in 
every product that they sell. It is therefore 
important to strategically avoid and 
manage legal hazards related to claims 
of non-performance of vehicle parts and 
systems.

media LaunCHes  
at auto Components

day 1 oF auto expo 
registers 60,000 
visitors

sHri ravi 
Capoor 
inaugurates 
nationaL 
ConFerenCe 
on meeting 
tHe 
CHaLLenges 
oF exports

The Auto Expo 2014 continued to enthrall visitors with its 
unique display of components, cars and bikes. In the second 
part of this series, we give you all the highlights from Day 3 at 
Pragati Maidan and the India Expo Mart in Greater Noida. Treat 
this as the ultimate guide to all the happenings at both venues.

aLL tHe news
day 3: 7tH February

Autocar Professional website gets a makeover 
B2B magazine Autocar Professional has launched a brand new website for the auto 
aficionados and the industry readers. Autocar Professional has also revamped its 
website to keep pace with the changing needs of the auto industry and looks forward to 
continue being the first source of bringing exclusives, interviews and industry analysis 
to its readers. Mr Harish Lakshman, President, ACMA unveiled the new website at the 
12th Auto Expo in Pragati Maidan, New Delhi.  

Launch of Auto Components India Magazine
Mr Harish Lakshman, President, ACMA, inaugurated the Auto Components India 
magazine, the tenth by Next Gen publishing Ltd. This magazine reaffirms the needs 
of the growing auto component industry and reinforces the industry’s focus on the 
components sector, which is fast growing and is expected to reach an estimation of 
USD 115 Billion by 2020.

The 12th edition of Auto Expo - The Motor Show, 2014, opened to public 
to an overwhelming response with more than 60,000 registered visitors. 

Over 35,000 tickets were sold through the day as visitors kept pouring in 
to experience some of the best and latest products in the Indian automobile 
market.

The visitors were also treated to various engaging and entertaining 
activities at the activity area at the Auto Expo. Visitors undertook test 
drives at the electric and hybrid vehicles at the Electric Mobility Pavilion, 
experienced safe driving programs at the stalls of some of the leading 
two wheeler companies where they were also educated on techniques and 
practices for safe driving.

The Vintage car pavilion proved to be one of the biggest crowd puller, 
with cars from the Golden era displaying their charm enthralling one and all 
at the Expo.

The organizers displayed their delight at the public response of the Motor 
Show as more and more people came in with their families and kids. Day 4 
and Day 5 will witness more such activities as the Auto Expo will prove to 
be a great place to visit this weekend.
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Honda aCtiva 125 Honda Cbr 650F
The metal-bodied Honda Activa 125, revealed by Takanobu Ito, President, Honda 
Motor Company, Japan. Available until now only with a 110cc engine, it gets a 125cc 
motor, producing 8.6 bhp and 1.03 kgm of torque. The Activa 125 will feature Honda’s 
Combi-brake system, an optional front disc brake, tubeless tyres, alloy wheels and a 
digital meter console. 

Honda will get its versatile CBR 650F to India in 2015. What’s more, it’ll be made here 
too, which means the price of the model, by all indications, should be very accessible 
indeed. This middleweight all-rounder comes with an inline-four motor that develops 
86 bhp at 11,000 rpm and over 6 kgm of torque at 8000 rpm, while the brakes are 
equipped with ABS as standard. It will come with a four-cylinder motor that’ll be tuned 
for good mid-range performance

The Inazuma features a 250cc 
parallel twin that makes 24 bhp 
and nearly 2 kgm of torque. The 
engine layout is similar to the 
Kawasaki Ninja 300, its immediate 
competition, and the Inazuma is 
priced at Rs 3.1 lakh, ex-showroom 
Delhi. Suzuki also showed another 
exciting motorcycle, the V-Strom. 
Featuring a 1037cc engine, the 
V-Strom goes up against the 
Triumph Tiger Explorer, the 
Ducati Multistrada and the BMW 
R1200GS.

suZuki 
inaZuma 
LaunCHed

The Beat features subtle updates, in the form 
of a slightly reshaped headlight design and 
the addition of several convenience features. 
The Adra (far left) is a compact SUV concept, 
developed by GM's technical centre in 
Bengaluru

generaL 
motors 
LaunCHes 
beat 
FaCeLiFt
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You spent a considerable amount of 
time in the German car industry. Walk us 
through it?
I started off at BMW after finishing 
my MBA, first with the body engi-
neering and then the manufactur-
ing departments. For a period of five 
years, I spent time with the Electronic 
Design Department, and then went on 
to manage the 3 Series product line. 

From there I moved on to Rover, when 
BMW owned the company, which was 
followed by a stint as the R&D head of 
BMW. I spent some years at Continen-
tal AG handling electronics and then 
went to Infineon. After retirement, I 
moved into a few board positions in 
tech companies until last July, when 
Ralph Speth, JLR’s head, called on me 
and I joined the company.

JLR is in a growth phase, the same situa-
tion that BMW was in the 1980s while you 
were there. Do you find any similarities?
It does resemble BMW in some ways; the 
internal mood and the dynamic situation, 
for example. At that time, BMW was do-
ing everything it could to catch up with 
Mercedes-Benz. So, in terms of poten-
tial, JLR is in the same situation today. 
We are catching up in quite a few ways 

with our German counterparts, while the 
internal mood is good too.

At BMW, you headed the 3 Series model 
line. Is that one of the reasons you were 
asked to join JLR, considering you have a 
product that will be revealed this year that 
takes on the 3 Series?
The product, which journalists are 
calling the ‘3 Series competitor’ is very 
important to us. With it, we are going 
into the more mass volume section of 
the premium segment and this segment 
has been getting larger over the years. 
The small/mid-size luxury sedan is tar-
geted at the upcoming middle class in 
growth markets like India and China. 
We see this trend more in Asian mar-
kets, since customers here are brand 
conscious, especially towards premium 
brands.

Jaguar Land Rover and many other auto 
firms are currently developing autono-
mous cars for the future. Would you say 
that if mass brands adopt autonomous 
cars in a big way, the cost of producing 
them will come down drastically?
The growth of autonomous brands is 
highly dependent on mass brands. If you 
take safety related features for instance, 
they have tended to penetrate at a very 
fast pace. Anti-Lock Braking systems 
(ABS) took 20 years to achieve mass ap-
peal, but electronic stability programme 
(ESP) took just 10 years and side and cur-
tain airbags roughly 2-3 years. Innovation 
and application of innovation will speed 
up especially where safety is concerned, 
and that’s the promise that autonomous 
cars hold. That should nearly eliminate 
road accident deaths in the next decade 
or two.

Where is the future of hybrids and Electric 
Vehicles (EVs) and are there specific ap-
plications where hybrids work better than 
EVs, or vice-versa?
Hybrid vehicles tend to very much be the 
primary vehicle in the family, EVs the 
secondary. This is why hybrid cars tend 
to be found mostly among luxury cars, 
with EVs that are suited for smaller cars 
used for commutes. In a sense, they cover 
two very different markets. However, the 
difference between the two will get less 
over time. Currently in hybrids, a large-ish 
internal combustion (IC) motor is used in 
conjunction with an electric motor. But 
over time, the electric motor’s power will 
exceed that of the IC motor, the IC motor 
thus acting as a range extender.

Battery and motor costs have fallen over 
the years, but hybrids and EVs still aren’t 
cheap enough. Do you see prices falling 
further?
Yes, we do. The prices have fallen over 
the last few years from $1000 kW/h to 
about $400-500 kW/h today. And they 
will drop further, but volumes need to be 
enhanced to enable that drop.

It’s noticed that EVs haven’t succeeded 
in a large way due to what many perceive 
to be the psychological barrier of range. 
What is an ideal range, then?
What we have noticed is that the aver-
age driving distance per day is 20 to 30 
kilometres. I agree, the psychological 
barrier is large, but what we see is that a 
minimum of 120 kilometres is the current 
range that most cars offer. Eventually, 
what would be ideal would be a 200 ki-
lometre range. This frees you from daily 
charging, without making the battery too 
heavy.

WoLFGAnG ZEIBARt, 

group engineering direCtor,  
Jaguar Land rover
Zeibart is an industry veteran of four decades, and he took on the JLR engineering 
portfolio in July 2013. With a career that includes brands like BMW, Continental AG 
and Infineon under his belt, Zeibart brings a lot to Jaguar Land Rover’s engineering 
capability. Here he speaks about his time in the German auto industry.



How much further do you think the Eco-
Boost engine can be developed, and what 
other applications do you believe it has in 
an Indian context?
The take rate for EcoBoost globally has 
been going up quickly, and we will install 
it in the majority of our applications 
throughout the world. It’s a great engine 
in terms of fuel economy and power, but 
I think there is still room for naturally 
aspirated engines in the near-term future, 
both in mature and emerging markets, so 
we’re investing in those engines as well, 
to continue to make them more efficient. 
We’re constantly studying various tech-
nologies, where they’re available, where 
the portfolio stands right now and so on. 
I can’t say specifically right now where 
we’re going to install it, but it’s always 
under study.

Do you think that India has the potential 
for the introduction of hybrid technology?
The hybrid question is an interesting one. 
It’s an irrational economic case. Cus-
tomers in India are usually very savvy 

about calculating the economics of a 
buying decision. Right now, the costs of 
the hybrid or battery-electric are driven 
by the battery costs, and these will drop 
only with a breakthrough in technology 
or scale. There is a payoff period – you 
pay up higher, and you save on fuel costs. 
The equation is therefore fairly simple, 
in India or any emerging market - that 
technology will become popular when 
the customer can see a rational economic 
decision behind it. In India, at this mo-
ment, this equation does not exist.

What do you think it would take to bring 
about this equation?
Government subsidies are one possibil-
ity– there are pockets in many markets 
where governments can incentivise 
hybrid tech. In the United States, Cali-
fornia does this in several ways, like tax 
breaks, and being able to drive in the 
car pool lane on the freeway (these lanes 
are normally restricted to cars with two 
or more passengers during peak hours); 
regulations can thus clearly help. For the 

most part, though, fundamentally it still 
boils down to an irrational economic 
case, which, as I said, will change with 
the costs of the battery and the scale of 
the battery.

How much further do you think you can 
develop the Global B platform? How many 
applications do you think it could have?
We are in the process of consolidat-
ing our platforms globally right now 
– our target is to get down to nine core 
platforms, and all of our products will 
come from these platforms. One of 
these platforms is the Global B plat-
form, on which the Fiesta, Ecosport 
and the Figo concept sedan that we just 
showed are based; this will continue 
to be one of our core platforms. We 
also have a MAV on that platform in 
Europe, and a few other products, so 
it’s a very versatile platform – you can 
do MAVs on it, you can do high ground 
clearance SUVs on it, you can do 
sporty cars like the Fiesta ST on it, you 
can do sedans on it.

What further potential is there for the 
Global B platform in India?
A couple of times a year, as a matter of 
process, we study all our markets. We 
study where our portfolio is, where the 
segmentation is, where it’s going, where 
the opportunities might be and so on. 
As part of that process, if the opportu-
nity presents itself, we will study it, but 
there’s nothing specific I can share with 
you right now.

Ford has always had a performance 
heritage, across the years, from its muscle 
cars to its hot hatchbacks. Do you think 
there is potential in India to develop a 
performance brand, such as the St?
The ST brand is one of the most fun-to-
drive brands around, and it’s growing 
globally. Everywhere I go, I’m impressed 
by how people are aware of it, even 
though the vehicle may not be available 
in their country. Globally, therefore, the 
ST brand has great potential, and if we 
think it’s a viable business opportunity in 
India, we’ll definitely consider it.
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 In conVERSAtIon WItH  
kuMAR GALHotRA,  
viCe president, engineering,  
Ford motor Company

Ford india unveiled not just the facelifted Fiesta at 
the 2014 Auto Expo, it also revealed its next compact 
sedan concept, the Figo Concept at the show. As the 
company starts to prepare a repertoire of products on its 
B-platform, we started by asking Kumar Galhotra about 
how far can the platform be stretched.


